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Business Profile on Netflix Inc. (NFLX)

h2{Origin of Netflix Inc. (NFLX)}p{Netflix Inc. was founded in 1997 by Reed Hastings and
Marc Randolph. The idea for Netflix originally stemmed from Reed Hastings being charged a
late fee for returning a rented copy of Apollo 13. This experience led Hastings to envision a
more convenient way to rent movies without incurring late fees.}h2{Catalyst and Obstacles}ul{
- The catalyst for founding Netflix was Reed Hasting's frustration with late fees incurred from
renting movies. - One major obstacle faced by Netflix in its early days was competition from
Blockbuster, a well-established video rental store chain. - Netflix also had to navigate the
transition from physical DVD rentals to streaming services, which required significant
investments in technology and content licensing.}h2{Funding and Location}ul{ - Netflix initially
received funding from Randolph and Hastings themselves, as well as from outside investors.
- The company is headquartered in Los Gatos, California, and has expanded globally to
various countries.}h2{Size and Growth}ul{ - Netflix has grown to become one of the largest
entertainment companies in the world, with millions of subscribers worldwide. - The
company's growth has been fueled by its innovative approach to streaming content and its
investment in original programming.}

## Netflix Inc. (NFLX) Company Stats

Here is a comprehensive table of stats for Netflix Inc.:

Statistic
Company Name
Stock Ticker
Founded
CEO
Headquarters
Number of Subscribers (Q3 2021)
Revenue (2020)
Net Income (2020)
Number of Employees
Market Cap (as of Oct 2021)
Annual Content Budget

Value
Netflix Inc.
NFLX
1997
Reed Hastings
Los Gatos, California, USA
Over 214 million
$25 billion
$2.76 hillion
Over 9,400
Approximately $290 billion
Over $17 billion



Number of Original Titles (as of Oct 2021) Over 1,500

## Key Highlights

$290 billion as of October 2021.
e The company invests heavily in content, with an annual budget of over $17 billion and

over 1,500 original titles as of October 2021.

Business Plan Artwork

Leadership of Netflix Inc. (NFLX)

Netflix Inc. was founded in 1997 and is headquartered in Los Gatos, California.

As of Q3 2021, the company had over 214 million subscribers worldwide.

In 2020, Netflix reported a revenue of $25 billion and a net income of $2.76 billion.
Netflix has over 9,400 employees globally and a market capitalization of approximately

Netflix Inc., the global streaming giant, is currently led by a team of seasoned executives:

Name

Reed

Hastings

Ted
Sarandos

Position

Co-CEO
and Co-
Founder

Co-CEO
and Chief
Content
Officer

Background

Reed Hastings co-founded Netflix in

1997 and has served as the

company's CEO since its inception.

Hastings has a background in

software development and has been
instrumental in Netflix's growth into a

leading streaming service.

Ted Sarandos joined Netflix in 2000

and has played a pivotal role in
shaping the company's content
strategy. He is known for his
expertise in the entertainment
industry and is responsible for

Netflix's original content production.

Objectives

Under his leadership, Hastings
aims to continue expanding
Netflix's original content
offerings and diversifying its
international presence.

Sarandos' key objectives
include further investing in
original content creation and
acquiring content partnerships
to maintain Netflix's
competitive edge in the
streaming market.



o ] Neumann's focus is on
Spencer Neumann joined Netflix as

] o o managing Netflix's financial
CFO in 2018, bringing with him i o )
) ) o operations efficiently while
Spencer extensive experience in finance and .
CFO . ) . . supporting the company's
Neumann strategic planning. Prior to Netflix, he T ) _
_ growth initiatives, including
held CFO roles at prominent tech . ) )
_ international expansion and
companies. _
technology investments.
Together, the leadership team at Netflix is dedicated to driving innovation and maintaining the

company's position as a frontrunner in the entertainment industry.

h2{Origin of Netflix Inc. (NFLX)}p{Netflix Inc. was founded in 1997 by Reed Hastings and
Marc Randolph. The idea for Netflix originally stemmed from Reed Hastings being charged a
late fee for returning a rented copy of Apollo 13. This experience led Hastings to envision a
more convenient way to rent movies without incurring late fees.}h2{Catalyst and Obstacles}ul{
- The catalyst for founding Netflix was Reed Hasting's frustration with late fees incurred from
renting movies. - One major obstacle faced by Netflix in its early days was competition from
Blockbuster, a well-established video rental store chain. - Netflix also had to navigate the
transition from physical DVD rentals to streaming services, which required significant
investments in technology and content licensing.}h2{Funding and Location}ul{ - Netflix initially
received funding from Randolph and Hastings themselves, as well as from outside investors.
- The company is headquartered in Los Gatos, California, and has expanded globally to
various countries.}h2{Size and Growth}ul{ - Netflix has grown to become one of the largest
entertainment companies in the world, with millions of subscribers worldwide. - The
company's growth has been fueled by its innovative approach to streaming content and its
investment in original programming.}

Key Moments in the History of Netflix Inc. (NFLX)

e 1997: Netflix is founded by Reed Hastings and Marc Randolph in Scotts Valley,
California.

e 1999: The company launches its subscription-based DVD rental service, allowing
customers to rent DVDs online and have them delivered by mail.

e 2007: Netflix introduces its streaming service, allowing subscribers to stream movies
and TV shows online.

e 2010: The company expands internationally, launching its streaming service in Canada.

e 2013: Netflix releases its first original series, "House of Cards," marking its entry into
original content production.



e 2016: Netflix expands further into international markets, reaching over 190 countries
worldwide.

e 2019: The company faces increased competition with the launch of other streaming
services like Disney+ and Apple TV+.

e 2020: Netflix surpasses 200 million paid subscribers globally, solidifying its position as a
leader in the streaming industry.

Historical Analysis of Netflix Inc. (NFLX) Stock
Performance

Netflix Inc. (NFLX) has been a pioneer in the streaming entertainment industry since its
founding in 1997. The company went public in 2002 and has seen significant growth and
volatility in its stock performance over the years.

Key Years in Netflix Inc. (NFLX) Stock Performance:

e 2008: In 2008, Netflix launched its streaming service, transforming the way people
consume media. The stock price increased significantly as the company attracted more
subscribers and disrupted the traditional cable TV industry.

e 2011: Netflix faced backlash from customers and investors after announcing a price
increase and a plan to split its streaming and DVD rental services. This move led to a
significant drop in the stock price as subscribers canceled their subscriptions.

e 2015: The stock split 7-for-1 in July 2015, which increased liquidity and accessibility for
investors. This move was well-received by the market, and the stock price continued to
climb.

e 2018: Netflix reached a major milestone in 2018 when it surpassed 100 million
subscribers worldwide. The announcement of strong subscriber growth and original
content production led to a surge in the stock price.

e 2020: The COVID-19 pandemic had a mixed impact on Netflix's stock performance.
While the company experienced a surge in subscriber numbers due to lockdowns and
stay-at-home orders, investors were concerned about increased competition from new
streaming services. The stock price fluctuated throughout the year.

Market Reactions to Historic Events:

Event Impact on Stock Price



Launch of Streaming Service

Stock price increased significantly
(2008)

Price Increase and Service
Split (2011)
Stock Split (2015) Stock price continued to climb

100 Million Subscriber
Milestone (2018)

Significant drop in stock price

Surge in stock price

_ Fluctuating stock price due to increased subscribers and
COVID-19 Pandemic (2020) N
competition concerns
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Netflix Inc. (NFLX) Products and Services Breakdown

Flagship ProductThe primary and flagship product of Netflix Inc. is its subscription-based
streaming service offering online streaming from a library of films and television series,
including those produced in-house.Main ComponentsThe main components of Netflix's
streamlining service are as follows:- Standard Streamlining Service: The core product is the
subscription for accessing Netflix's content library of movies, TV shows, documentaries, and
more. The service is available in three different plans; basic, standard, and premium, each
with varying pricing and features.- Origional Content: Netflix's self-produced TV series and
movies are a huge draw and a significant part of its offering. These originals include shows
like "Stranger Things" and "The Crown", movies like "Bird Box" and "The Irishman", and a
wealth of documentaries, children's shows and more.- Licensed Content: Netflix also features
licensed content from other producers, which makes up a significant portion of the viewing on
the platform.- DVD-by-Mail: Less prominent now, but still active, Netflix offers a "DVD-by-
Mail" service (only available in the US) where customers can rent DVDs and Blu-rays of
movies and TV series.Revenue StreamsEssentially, Netflix has two main different revenue
streams:1. Subscription Fees: The vast majority of Netflix's revenue comes from the
subscription fees it charges its customers. The fees vary depending on the tier of service a
customer subscribes to. 2. DVD-by-Mail: Although less significant, Netflix also generates
revenue from its "DVD-by-Mail" service.

Financial Prospects

The past several years have seen rapid financial growth for Netflix. In 2020, the annual
revenue was reported to be approximately $25 billion, while the net income was around $2.76



billion.Revenue Breakdown (as of 2020)

Subscription Fees $24.99 billion
DVD-by-Mail  Less than $100 million
Net Income $2.76 billion

Expenses Breakdown (as of 2020)

Streaming Content Obligations $19.1 billion
Marketing $2.65 billion
General and Administrative $1.2 billion

Technology and Development $1.5 billion

The lion's share of expenses lies in content costs, with the company investing heavily in both
licensing content and producing originals. This has been a successful strategy so far, leading
to robust growth in subscribers and revenues.However, these expenses, alongside others
such as marketing, mean Netflix currently has a high cash burn rate and regularly free cash
flow negative. As a result, the company has amassed significant long-term debt, reaching
over $15 billion as per the latest reports.

Estimated Earnings, Expenses, and Profit

It's challenging to precisely predict future earnings, expenses, and profits due to the
unpredictability of the market and consumer behavior.However, considering the past growth
patterns and the worldwide expansion of Netflix, a steady revenue growth could be expected
in the years to come unless a new competitor manages to disrupt the market drastically.On
the expense side, if Netflix continues its current content strategy, the expenses would
probably continue to grow as well. Though, its management has indicated that the negative
cash flow situation would improve post-2021, indicating a likely slowdown in expense
growth.Finally, based on these factors, profits may improve gradually, albeit slower than
revenue growth, due to the high investment nature of its strategy. However, due to a potential
slowdown of expenses after 2021, you might expect an increase in profits too, provided the
revenues continue to rise at a steady pace.Please note, this information is based on currently
available data and financial trends, which can vary subject to countless factors. Always
consult with a financial advisor for professional advice.

Expert Analysis of Netflix Inc.'s Main Product



Netflix Inc. is a leading streaming service provider that offers a wide range of movies, TV
shows, documentaries, and original content to its subscribers. The main product offered by
Netflix is its subscription-based streaming platform, which allows users to access a vast
library of content on various devices, including smart TVs, smartphones, tablets, and

computers.

e Content Library: One of the key strengths of Netflix's main product is its extensive
content library, which includes thousands of titles across different genres. This allows
Netflix to cater to a diverse audience with varied preferences.

e Personalization and Recommendation Algorithms: Netflix uses sophisticated
algorithms to analyze user data and provide personalized recommendations based on
viewing history and preferences. This enhances user engagement and retention.

e Original Content: Netflix has made a significant investment in producing original
content, including popular series like "Stranger Things," "The Crown," and "Narcos."
This strategy helps differentiate Netflix from competitors and attract new subscribers.

e Global Reach: Netflix's streaming platform is available in over 190 countries, making it
accessible to a large international audience. This global presence contributes to
Netflix's market leadership in the streaming industry.

Key Success Factors Impact
_ Attracts a wide range of subscribers and enhances user
Content Variety
engagement.
Personalization Improves user experience and increases customer loyalty.
Original Content Positions Netflix as a premium streaming service and drives
Production subscriber growth.
Global Expansion Increases market reach and revenue potential.

Overall, Netflix's main product is characterized by its rich content library, personalized user
experience, original content production, and global accessibility. These factors have
contributed to Netflix's success in the competitive streaming industry and have helped solidify

its position as a market leader.

Future Expectations for Netflix Inc. (NFLX)

Over the next 5, 10, and 20 years, Netflix Inc. (NFLX) is expected to continue on its path of
growth and innovation in the digital streaming industry.



e Next 5 Years: In the next five years, Netflix is projected to further expand its original
content library, catering to a global audience and strengthening its position as a leading
streaming service provider. The company is likely to focus on enhancing its technology
and personalization algorithms to improve user experience.

e Next 10 Years: Over the next decade, Netflix is expected to face increased competition
from other streaming platforms, leading to a greater emphasis on exclusive content and
strategic partnerships. The company may also explore new markets and business
models to sustain its growth momentum.

e Next 20 Years: Looking ahead 20 years, Netflix could potentially evolve beyond being
just a streaming service to a comprehensive entertainment platform, integrating virtual
reality, augmented reality, and interactive content. The company may also explore new
revenue streams and continue to push boundaries in the entertainment industry.

Public Sentiment About Netflix Inc. (NFLX)

Overall, the public sentiment about Netflix Inc. (NFLX) seems to be largely positive. Many
people appreciate the convenience and extensive library of content offered by the streaming

service.

e Customers often praise Netflix for its original content, including popular series and
movies.

e Many users find the platform easy to use and appreciate the personalized
recommendations based on their viewing history.

¢ Investors have shown confidence in Netflix's growth potential, with the company
continuing to expand its international presence and subscriber base.

e However, some critics have voiced concerns about rising subscription costs and
increasing competition in the streaming market.



